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Project Description

My Graphic Design Capstone project is aiming to create a brand identity
with a set of deliverables that will help establish a fictional drive-thru
restaurant that aims to change how healthy food is readily available to
vegetarians and those who want a healthier lifestyle.

This subject was chosen because fast food chains are known for their
quickness, consistency, convenience and is an alternative to home
cooked meals on a lazy day and thus, is one of the contributes to the
rise of obesity and poor health problems in the United States. What if a
healthier alternative was just as easily accessible to people as fast
food? Could it help people make healthier choices?



Research

Research says “that though consumers are arguably busier than ever
before, the drive-thru is no longer as vital a service for many American
families.” According to a report from The NPD Group, drive-thru volumes
dropped by 128 million visits between May 2014 and May 2016 (compared
to a 69 million boost to the number of delivery orders).

It is not the service times and food prices of the drive-thru restaurant
that has brought the numbers down, but has more to do with food
quality and nutrition. Consumers are becoming more health conscience
and they want healthier options for themselves and for their children.



Target Audience

Veggiesaurus aims to bring healthier, organic, local and nutritional food
to all audiences.

With the average household income being $52,000, health and great
food should be affordable for all.



Objective

The primary objective and goal is to position the brand not only as a
“fast food” restaurant, but as a solution that will cater to the
convenience and fast lifestyle of the average American consumer. This
concept is serving nutritious alternatives and turning the drive thru’s
unhealthy reputation into an entirely new meaning.



Single Minded Proposition

Transforming the Meaning of Fast Food



Substantiation

Because Nutrition Can Be Quick, Consistent, and Convenient.



Key Response

As a result of advertising, we want consumers to know that
Veggiersaurus offers organic, nutritional and healthy food for their
health conscience minds. By making healthy meals quick, consistent
and convenient, we are changing the way fast food is perceived
hopefully enrich healthy lifestyle of the American household.






Deliverables

The deliverables to support the branding:

Website
Magazine Ad
Standards Guide
Stationery
Packaging
Billboard Ad
Uniform

Web Banners
Menu

Sighage

Logo

Giveaway (Key chain)



Timeline: Website

START

Week 10

Finalizing Website

‘Specify Final Edits

Make Final Edits
and Tests

Review Final Edits

Prese

FINISH



Timeline: Magazine Ad

START

Week 10

Finalizing Ad

Make Final Edits

Review Final Edits

Prepare for

FINISH



Timeline: Standards Guide

START

Week 10

rds Guide

$pecify Final Edits

Make Final Edits

Review Final Edits

Presentation

FINISH



Timeline: Web Banners

START

Week 10

Specify Final Edits

Make Final Edits

Review Final Edits

Prepare for
Presentation

FINISH



Timeline: Packaging

Week 10

Finalizing Packaging

Specify Final Edits

Make Final Edits
and Tests

Review Final Edits

Finalizing Packaging

Prepare for
Presentation

FINISH



Timeline: Menu

Week é-6 Week 7-9 Week 10

Finalizing Packaging
Specify Final Edits

Make Final Edits
‘and Tests

START

Review Final Edits

Prepare for
Presentation

FINISH



Timeline: Billboard Ad

START

Week 10

Finalizing Roughs

Specify Final Edits

Make Final Edits

Review Final Edits

FINISH



Timeline: Uniform

START

Week 10

Finalizing Uniforms

Specify Final Edits

Make Final Edits
and Tests

Review Final Edits

Prepare for
Presentation

FINISH



Timeline: Sighage

START

Week 10

Finalizing Signage

Specify Final Edits

Make Final Edits

Review Final Edits

Prepare for
Presentation

FINISH



Timeline: Logo

START

Week é-6

Week 10

Finalizing Logo

Specify Final Edits

Make Final Edits

Review Final Edits

Prepare for
Presentation

FINISH



Timeline: Stationery

START

Week 10

Finalizing Stationery

$Specify Final Edits

Make Final Edits

Review Final Edits

FINISH



Logo

veggiesaurus



Menu

veggiesaurus

(Front)

(o

veggiesaurus

- MENU
Tjairn Diskes

Lemon Fish S10

TO! Veggie Burger®  $5

Vegetarian Pad Thai * $9

Carrot & Black Bean
Crispy Tacos *

A Spicy Cilantro Shrimp  §10

Berry Parfait * S4

*Al our ingredients are locally organic grown, frea of
perservativas, food colosing and GMO frae. Gluten frea ftems
avallable upon request,

Vegetarian

FHol Dhrinks

Coffee S3
Tea 83
Hot Chocolate S2
ol Drinks
Smoothie S5
"-' Iced Tea $3
Iced Coffee S3
Dine In: 8:00AM - 10:00AM
Mon. - Sun.
Drive-Thru: 24 hours
(323) 379.4172
L

(Back)



veggiesaurus

Lemon Fish $10 HoL Dinks

: Coff
TO‘ Veggie Burger*  $5 offee $3

Tea
Vegetarian Pad Thai * 39 : 53
________________________________________________ Hot Chocolate S2

Carrot & Black Bean S M .Z)Mzéd

Crispy Tacos * 5 H
: Smoothie 85

A Spicy Cilantro Shrimp §10  § ‘
[ - »

Iced Tea
Berry Parfait $4 i L 53
______________________________________________ Iced Coffee $3

* Al our Ingredients are locally organic grown, free of
perservatives. food coloning and GMO free, Gluten free ltems
avatable upon request.

Dine In: 8:00AM - 10:00AM
Mon. - Sun.
Drive-Thru: 24 hours
(323) 379.4172

[
Vegetarian™




Stationery

Phoria: (323)
Www.veggiesaun

(Envelope)

Qctober 21, 2016

M. Calderan

2700 AdamaBt. Los Angales, 0A 70000
p

3 ITRAIT2 Fa: (323) 379.4272
Emai: name@email.oom
WwwyYBggiesaurus.com

tur adipi
mus soda lit et hendrarit mallis, dolor orei ultri

bibendum libero eu, dignissim erat. Du

19 elit. Nam
2lit et hendrerit malli

First N. Lastname
Manager

veggiesaurus

antania Caoke

(Business Card)

(Letterhead)









Magazine Ad

EAT SOMETHING

GOOD«

WITHOUT FEELING

BAD

Fast Food Without The Transfat.

Food is fuel for your body. It has a direct impact on how you feel as well as on your
overall health. We’re passionate about providing wholesome, quality nutritious
meals that aims to change how healthy food is readily available to you.

Cow

vegglesaurus

treat yourself well veggiesalirus.com






Billboard Ad

w2z 200 calories
%@~ never looked so good."-

treat yourself well qqﬁ;






Uniform

(v

veggiesaurus




Web Banners

IT’S TIME TO TREAT

YOURSELF WELL!.

EAT SOMETHING

GOOD.

WITHOUT FEELING

NO, IT WON'T GO (treat yourself well)

TO YOUR THIGHS: Gv)
CLICKTO ORDER GR _ SRS



[ ]
€

(1) Facebook

https://

\+

rww.facebook.com

il Antonia Cooke
# Edtt Profile

FAVORITES
“=| News Feed -
£ Messages

(2] Events 1
™ Shops

N saved 204

@ Buy and Sell Groups

APPS

[=}4 Live Video

B Games 3
43 On This Day

"h. Candy Crush Saga 3
ud Photos

« Suggest Edits

% Games Feed 20+

FRIENDS
Close Friends

Family
= The Art Institute of ...
@ | San Bemardino, C...
=| Music Changing Li...
GROUPS
We're hiring!!l 20+
| Love San Bemnardino 20+
@ Discover Groups
© create Group

INTERESTS
Foliowing

EVENTS

[7] Lignt The Season

[5] One Year Annivers...

S\ Subscribed Events

Ej Create Event

PAGES
Pages Feed 20+
Like Pages

Craate Pana

J Photo / Video I¥] Photo Album More...

# cumam -

e Chester Kongou Banchou Gainer
i ] 43 mins
mannnn These steaks | made are bussin!! Shout out to my momma for

teaching me how to cook....she said these girls dont cook and man she
wasnt lying LOOOL

#NoFemaleButAChefCookBetterThanMe
#SteaksOnFleek
#LOL

Like B Comment Share

D=6

@ Tricia Y Rivera Lol what time is dinner??
Like - Reply - Just now
3 Chester Kongou Banchou Gainer at Edgar O'Clock

LOOOOOO0000L
Like - Reply - Just now

Cara Skinner, Raykeisha Hodge and 2 other friends like this

e sprout
Hiai! Sponsored

Oh kids... LIKE us for a little parent comic relief.

[:] antonia  Home Y

§ wHou

By UTA

C cLE §BD Lac
Y miL

- " - -\ F GFR
TRENDING @ T A& e P

~2 Millennium Tower

»* Idina Menzel
~” Miss Minnesota USA
10K people talking about this

See More

SPONSORED

Create Ad

EAT SOMETHING

GOOD.

WITHOUT FEELING

BAD

(treat yourself well)




Packaging

G i S e sl
b . . 3



Mason Jar Labels

o

-yeggiesaurus

veggiesaurus

(Lid)

(Front)



Mason Jar







WELCOME MENU LOCATION NEWS

veggiesaurus

TREAT YOURSELF WELLL

Connect

0O ©® 0



WELCOME MENU LOCATION NEWS

veggiesaurus

ABOUT US

WELCOME!

We Are veggiesaurust

And we are transforming the meaning of fast food because we believe
nutrition can be quick, consistent, convenient and delicious. Qur goalis to
change the way people view fast food by replacing it with food you can feel
good about which can bring the best out of all of us. Our food Is made with
the freshest ingredients by people who care in a welcoming environment.
Our ingredients are local as well as organic and non GMO.




WELCOME MENU LOCATION NEWS

veggiesaurus

MENU

Navigate through
our entire menul¢

*All our ingredients are locally organic
grown, free of perservatives, food
coloring and GMO free! Gluten free

items available upon request.




WELCOME MENU LOCATION NEWS

veggiesaurus

LOCATION

PLEASE VISIT USle

Our Location Contact Us! Daily Hours

Ph: (323) 379.4172 Dine In: 8:00AM - 10:00AM

Ly
5

vista Hermasa
Natural

Email: veggiesaurus@gmail.com Mon. - Sun.

v

5 ok , Fax: (323) 379.4272 Drive-Thru: 24 hours

WE CATER!
":‘ Skl Click for more info!

OO0 0



OCATICN EWS
WzLCOME MENU LOCATION NE

TREAT youn SELF WELLe

Conpag;

0@@0







Key Chain (Giveaway)




veggiesaurus

STANDARDS GUIDE
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Brand Essence

The veggiesarus brand promise directly addresses the customer’s desire for fast, convenient and
nutritious meals for themselves and their families. The veggiesaurus brand promises every

customer: fast, reliable service with a smile and fresh produce in every meal.

The veggiesaurus brand is:

Reliable Fresh Friendly

We understand the busy Getting the best nutrition and Our staff must be helpful,
lifestyle of the average ingredients from the earth to your friendly and approachable.
American family. We cater plate is our top priority. We are This is an important aspect to
to that lifestyle by well informed about our produce the identity of the brand. A
providing fast and reliable and ingredients. This helps to smile will be the first trait our
service to our customers. better assist our customers. Our customers will see.

produce is never coated with
preservatives or food coloring.



Logo

The veggiesaurus logo consists of two elements — the veggiesaurus symbol and the veggiesaurus
wordmark. In the preferred version, the logo appears in “veggiesaurus Green”. In alternate
versions, the logo is reversed out of the badge in “veggiesaurus Green”. The veggiesaurus logo is
a unique piece of artwork. The proportion and arrangement of the symbol and wordmark have
been specifically determined. The logo should never be typeset, recreated or altered, which could

cause inconsistencies that dilute the impact of the brand’s power.

Preferred Logo (Vertical) Alternate Horizontal Logo
Veggiesaurus
o esvinbal
LogOo =— )
i — veggiesaurus
_veggiesaurus
I I
Wordmark



Spacing

To preserve the veggiesaurus logo’s integrity,
always maintain a minimum clear space around the
logo. This clear space isolates the logo from
competing graphic elements such as other logos,
copy, photography or background patterns that
may divert attention. The minimum clear space for
the veggiesaurus logo and the alternate horizontal
logo is defined as the height of the “v” in the
wordmark. The minimum clear space for the

alternate vertical logo is twice the height of “v.”

This minimum space should be maintained as the

logo is proportionally enlarged or reduced in size.




Minimum Size

The veggiesaurus logo retains its visual strength in a wide range of sizes. However, when the logo is
reproduced in print too small, it is no longer legible and its impact is diminished. The minimum size
of the logo for print is determined by the width of the veggiesaurus wordmark, which should not be
reproduced in a size smaller than 1”in width for the preferred logo, 1.25"in width for the alternate

horizontal logo, and 1”in width for the alternate vertical logo, as illustrated.

veggiesaurus

veggiesaurus veggiesaurus

1” 125¢ 1§



Logo Color Variations

The veggiesaurus logo should be reproduced in color
whenever possible. For specific color values to use
when reproducing the logo (spot or PANTONE®, 4-color
process, RGB), refer to the Color Palette section. White
Is the most effective background on which to reproduce
the color logo because it provides a clean, crisp

contrast for the logo’s color and elements.

veggiesaurus

If color reproduction is not available or is
not a viable option, the logo should be
reproduced in solid black or as a
full-reverse in white out of a color

background.

Spot logo, 4-color logo, RGB logo - for use on white Full-reverse logo - for use when full-color reproduction
backgrounds or where there is sufficient contrast is not an option or viable solution on dark or black
between the logo and the background for reproduction. backgrounds.



Logo Misuse

Incorrect use of the veggiesaurus logo compromises its integrity and effectiveness. The examples of logo
misuse below are not comprehensive; they are only a small sample of possible misuses of the
veggiesaurus logo. To ensure accurate, consistent reproduction of the veggiesaurus logo, never alter, add

to, or attempt to recreate it. Always use the approved digital artwork, available.

veggiesaurus veggiesaurus veggiesaurus veqi@surus

drive-thru
Don't typeset the wordmark.  Don’t use a pattern within the loge.  Don’t combine the logo with other text.  No unauthorized color changes.

Q veggiesaurus

veggiesaurus veggiesavrus

Don't stretch the Don’t rearrange No excluding elements.
logo dispropertionately. elements of logo.

No size changes.



Logo Placement

Whenever possible, the veggiesaurus logo should appear in the lower right-hand corner, in full
color, on a white background. Consistent placement in this location on communications

materials helps build awareness of the veggiesaurus brand.




Color Palette

This primary veggiesaurus color palette consists of “veggiesaurus Green” and white. These colors are
equivalent to the PANTONE color values cited in the table, the standards for which may be found in
the current edition of the PANTONE Color Formula Guide. For 4-color process printing, refer to the
CMYK values shown here. For on-screen and web applications (PowerPaint®, video, broadcast, web

sites, intranets, extranets), refer to the RGB/HEX values specified.

Green White
PANTONE 360C PANTONE Ty
CMYK (Print) 55,0,95,0 CMYK (Print) 0000
RGB 128, 195, 74 RGB 25hb, 2bb, 2bH
Hex (Web) 80C34A Hex (Web) FFFFFF



Typography

To help provide a consistent, unified look in the veggiesaurus brand’s use of typography, the Stellar

typeface should be used on all communications for veggiesaurus products and services. The thick

and thin quality of Stellar’s sans serif characters is simple yet distinctive and supports the clean

and sophisticated attitude of the veggiesaurus brand. The font Roung is the only to be used as the

wordmark of the logo.

In the case of Word documents or PowerPoint presentations, the Arial font may be used if the

Stellar font is unavailable.

Stellar Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!

Stellar Light
ABCDEFGHIJKLMNOPQRSTUYWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!

Stellar Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

Stellar Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!

Roung
ABCDEFGHIJKLMNOPQRS
TUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!

1



Tagline

FTREAT'YOURSELFE WELL

12
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